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\ MAXIMIZING ROI WITH PAY-PER-CLICK ADVERTISING
PPC CAMPAIGNS OVERVIEW




-------- « Pay-Per-Click (PPC) is a form of digital advertising where advertisers pay a fee

each time one of their ads is clicked. It's a way of buying visits to your site rather
than earning them organically through SEO.

- PPC is an online advertising model where advertisers pay a fee each time
their ad is clicked. Instead of earnin%ﬁgﬁganic visits, businesses essentially buy
traffic to their websites or landing @g S. o PN

« Advertisers bid on specific ko@vg\r‘c’ls Q
or placements where they \@nfg#’[heir
ads to appear. When a u 'séérches
for a keyword or vij i& a’site with @
relevant content, the é}Sis displayed. |

« The cost per click (CPC) depends
on the competition for the
keyword, the ad’s quality score,
and the advertiser’s bid amount.
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B BENEFITS OF PPC ADVERTISING

T e Targeted Reach:With PPC, businesses can target specific demographics, locations, devices,

o and even interests. This ensures that your ads are seen by the right audience, increasing the
chances of converting clicks into sales.

« Cost Control: PPC offers flexibility in budgeting. You only pay when someone clicks on your
ad, and you can set daily, weekly, or monthly budgets to ensure you never spend more than
you're comfortable with. éé’\‘

« Cost Control: You can set daily or monthl %pdgets and only pay when someone clicks on
your ad, giving you control over how much@q?spend.

- Measurable and Trackable: With PP &’ew aspect of your campaign is measurable, from
clicks and impressions to convers@s nd ROI, allowing for continuous optimization.

« Brand Exposure: Even if use s%n’;j; "célick on your ad, PPC
helps increase brand visibilitysoy showing your business at s ‘

the top of search results and across various platforms.

- Flexibility and Customization: PPC campaigns can g f %
be quickly adjusted to reflect market trends, g o \
changes in your target audience, or shifts in . )

business goals, making it easy to refine and r "
optimize performance in real-time. B
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U WHY PPC IS IMPORTANT FOR BUSINESSES

--------- - Immediate Results: PPC provides instant visibility and traffic as soon as your ads go live,

B unlike SEO which can take months to generate results.

- Highly Targeted: PPC allows you to target specific keywords, demographics, locations,
devices, and even behaviors,ensuring your ads reach the most relevant audience.

- Measurable ROI: Every aspect of a PPC campaign can be tracked and measured. This helps
businesses monitor their return on mvestmentﬁOl) fine-tune ad copy, targeting, and bids to
maximize effectiveness. %

- Brand Awareness: Even when users c@kxk on your ad, they still see it. Over time,
repeated exposure can help increas&i nd awareness, making your business more

recognizable in the market. %"

- Testing Capabilities: PPC is g r testing different
marketing strategies, mess@?or offers. You can quickly
and easily experiment with different ad copy, landing
pages, and calls to action to see what resonates best with
your audience.

Local and Global Reach: Businesses can use PPC to target
customers both locally and globally, making it a versatile tool
for reaching specific markets or expanding into new areas.



https://www.canva.com/design/DAGThlETOQ8/ZtZemjBsm6hYF4fnnYqs1Q/edit

PPC ADVERTISING PLATFORMS

oo e Google Ads: The most widely used PPC platform, allowing businesses to advertise on Google Search,
S Google Display Network, and YouTube.
« Microsoft Advertising (formerly Bing Ads): Microsoft's PPC platform serves ads on Bing,
Yahoo, and AOL search engines.
- Facebook Ads: Offers highly targeted ads across Facebook, Instagram, Messenger, and
the Audience Network. &
- Instagram Ads: Instagram ads are run through @ebook Ads Manager and appear as

sponsored posts, stories, and more. Q

- LinkedIn Ads: A platform designed for Bzgﬁsjnééses, professionals, and recruiters.

« YouTube Ads: YouTube ads are ma ':ch"rough Google Ads and can appear before,
during, or after videos. g

- Twitter Ads: Twitter Ads allow gﬁxses to promote tweets or accounts to reach a broader

audience.. » 0/"/ IS > 4
W < | e
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KEY PPC METRICS

“. « Click-Through Rate (CTR): The percentage of people who clicked on your ad after seeing it.
. « Cost Per Click (CPC): The amount you pay for each click on your ad.

- Conversion Rate: The percentage of visitors who take the desired action after clicking on
your ad (e.g., making a purchase, filling out a form).

Cost Per Conversion (CPA): The average co&pf acquiring a customer or lead through

your PPC campaign: W%

Quality Score: A‘Google Ads metric t s the relevance of your keywords, ad copy,
and landing page to the user’s sear%@ ent \ ! 7/

where your ad appears in sea%englne results. . PPC

« Impressions: The number oéﬂﬁmes your ad is displayed.

. Lifetime Value (LTV): The predicted net profit &
attributed to the entire future relationship with a

« Ad Position (Avg. Position): Th age position

customer.

Time on Site: The average amount of time a visitor
spends on your website after clicking on your ad.
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THE PPC PROCESS AT

TAKAHOST WEB SOLUTION

|ldentify the client’s business goals, target audience, and key

------- « Understanding Client Goals:

S performance indicators (KPIs).
Market & Competitor Analysis: Analyze the current market conditions in the client’s

industry.
Keyword Research: Use tools like Google Keyword Planner to discover keywords

that potential customers are searching for. N
Ad Copy Creation: Write persuasive and e Mlng ad copy, including clear calls to
action (CTAs), and highlight the unique @e,lﬁng propositions (USPs) of the client’s

product or service. %
the landing page is relevant to the ad and optimized

Landing Page Optimization: Ensur

for conversions (e.g., fast Ioadin% obile-friendly, clear CTA).

« Campaign Setup: Choose tt&rl' ht PPC platform based on the client’s goals (Google

Ads, Facebook Ads, LinkedIn, etc.).
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KEYWORD RESEARCH AND STRATEGY

........ Before diving into keyword research, it’'s essential to understand the client’s business goals,
target audience, and what actions they want users to take (e.g., purchase, sign up, download).

Develop a deep understanding of the client's target audience, including their demographics,
interests, and search behaviors.

A go-to tool for finding relevant keywords, theifﬁearch volume, and competition levels.

[N
>

Broad, high-volume keywords (e.g., “web @tmg”) These tend to be more competitive and
expensive but help with brand awaren

« Allows ads to show on searches r I;%djfb the keyword, including synonyms and
misspellings. While it captures% ide"audience, it may also attract irrelevant traffic.

« Continuously track which ké‘;%\/ords are driving the most conversions and which are
underperforming.
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_AD CREATION AND COPYWRITING

--------- - Understanding the Audience: Start by understanding the client’s audience, including their pain points,

------ desires, and motivations. This helps in crafting messages that resonate with potential customers.

- Competitor Analysis: Review the ad copy and creative strategies competitors are using. ldentify the
strengths and weaknesses of their approach and find ways to differentiate the client's messaging.

Ad Copywriting Strategy: The headline’is the first thing a user notices. It should be concise, attention-
grabbing, and clearly convey the benefit or offer. »

« Ad Format Selection: Text-based ads that app%in search results, typically consisting of a headline,
description, and display URL. 0 ’

s,

- A/B Testing and Variations: Create
different versions of the ad copy to
test various headlines, descriptior%w
and CTAs. Each variation sly | 74
target a slightly different angle. ( g
focusing on a feature vs.
emphasizing a discount).

« Ongoing Optimization: Continuously
monitor key performance indicators
(KPIs) such as CTR, conversion
rates, and CPC to see how ads are
performing.
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LANDING PAGE OPTIMIZATION

--------- « Clear and Compelling Headline: The headline is the first thing users see. It should clearly

S communicate the value proposition and align with the ad or content that brought visitors to the page.

Focus on User Intent: Your landing page should address the exact needs of visitors. Understanding
the intent behind their visit (e.g., reséarch, product interest, service inquiry) is essential.

Strong Call-to-Action (CTA): The CTA should be prominent, easy to understand, and compelling.

It's the gateway to conversion. N
&

59

Mobile Responsiveness: Ensure the Iandingﬁ%@? is fully optimized for mobile devices since a
large portion of traffic will come from smar% $;~and tablets.

Fast Load Time: A slow-loading Iandirgw ge“’can lead to high bounce rates. Optimize images,
scripts, and server response time for%rgt%r page load speeds.

Fast Load Time: A slow-loading %dlng page can lead to high bounce rates. Optimize images,
scripts, and server response i or faster page load speeds.

- Trust Signals: Trust signals like testimonials, security badges, client logos, and certifications can
help build credibility.

- Minimal Distractions: Eliminate unnecessary elements that could distract the user from the main
goal of the page (conversion). :
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BUDGETING AND BID STRATEGY

.........

. Define Your Overall Budget: Determine how much you can allocate to PPC each month. The budget

-------- should depend on your revenue goals, industry benchmarks, and the level of competition.

. Set a Daily and Monthly Budget: Calculate a monthly budget and divide it into daily limits for more
controlled spending

. Allocate Budget Based on Campaign Type: 1.Generally, these are lower-cost, focusing on branded
terms, but they ensure visibility 2. These typically i,{nvolve higher CPC, so allocate more to high-value
or competitive keywords ‘3.A smaller, but sigﬁm‘ﬁ%@nt portion of your budget can go here since
retargeting often converts well at a lower cost. “) oy >

. Use a Flexible Budget: Reevaluate the %et periodically based on performance. If one
campaign underperforms, reallocate tha@dget to better-performing ones.

. Budget Based on Conversion Goals:"Understand how much a lead or conversion is worth to your
business, then base your PPC bu on ‘the cost required to achieve that conversion.

. Manual CPC Bidding: You&% the maximum cost-
per-click for each keyword.

. Automated Bidding: The system automatically adjusts
bids to maximize your goals (clicks, conversions, etc.).

. Enhanced CPC (ECPC): Automatically adjusts your
manual bids based on the likelihood of conversion,
increasing bids for more promising clicks and
decreasing for less promising ones.
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MANAGING AND MONITORING

CAMPAIGN PERFORMANCE

-« Initial Setup & Tracking: Ensure that proper tracking is set up with tools like Google Analytics, Facebook Pixel, and

other relevant conversion tracking scripts. Ensure that all important actions (e.g., form submissions, purchases) are
tracked for detailed campaign insights.

. Monitor Daily Performance: Review key metrics such as CTR, impressions, CPC, conversions, and quality score
daily. Ensure that the campaign is staying within the assigned daily and overall budget to avoid overspending.

Analyze Weekly Trends: Compare weekly performance to identify trends, such as which ads or keywords are
performing well or underperforming. Review search terms tefadd negative keywords and avoid irrelevant traffic.

. Ad & Campaign AdjustmentS' Use insights to raise bids onwell-performing keywords or lower them on those with high

. >\
- Use Automated Tools: Set up rules for automatic b\lddlng, budget adjustments, and pause underperforming ads to

save time. Use platforms like Google Ads and! Facebook Ads to generate dynamic reports that track campaign
performance in real-time. \

- Monthly Review & Strategy Update: ::Pelzﬁfb.r"m:a detailed
monthly review by analyzing overall campaign
performance, including ROAS, ROI, and conversions.

- Client Reporting: Compile performance data into client- _ e
friendly reports that show progress toward goals, metrics 10.34K L : dh9.06K
comparisons, and insights. Present suggestions for

campaign optimization and future strategies based on
the analysis.
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COMMON PPC MISTAKES TO AVOID

Failing to Define Clear Goals: Running a campaign without clearly defined objectives can lead to wasted ad
spend and confusion about success.

Not Using Negative Keywords: Without adding negative keywords, your ads may appear for irrelevant search
terms, leading to poor-quality traffic and annecessary costs.

Ignoring Mobile Optimization: Not ©ptimizing ads or landing pages for mobile devices can result in missed
opportunities, especially since‘mobile search traffic continues to grow.

Setting Broad Match Keywords Without Monltorlng Usnag broad match keywords without proper monitoring can

lead to ads showing up for unrelated or low-intent séat;ches
*"q:{')

Overlooking Ad Extensions: Not using ad e Slons (e.g., site links, callouts, location, and call extensions)
reduces the visibility and relevance of your aasr

Ignoring Ad Copy Testing: Running the%ﬁrﬁe ad copy for too long without testing new variations can lead to ad
fatigue and reduced performance. ’gj}“ S

Poor Landing Page Experience:‘mving traffic to poorly
designed or irrelevant landing pages can result in high
bounce rates and low conversion rates.

® @
1&$#%
Not Monitoring Campaigns Regularly: Setting up a
campaign and not actively monitoring its performance can
lead to missed optimization opportunities and wasted

budget.
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IMPORTANCE OF QUALITY SCORE

--------- « Lower Cost Per Click (CPC): A higher Quality Score directly reduces the cost per click.

- Better Ad Position (Ad Rank): Quality Score is a significant factor in determining Ad Rank, which
decides where your ads appear on the search engine results page (SERP).

- Increased Ad Relevance: Quality.Score reflects how relevant your ad is to the user's search query,
landing page, and ad copy.

« Improved Click-Through/Rate (CTR): A good@hty Score often correlates with a higher click-
through rate, which is one of the key compon@ used to calculate the score.

- Better Return on Investment (ROI): @ her Quality Score reduces costs and improves ad
performance, leading to a better ROI.

- Enhanced User Experience: Qua @fsgcore is partially determined by the user experience on the
landing page. ‘{ '



https://www.canva.com/design/DAGThlETOQ8/ZtZemjBsm6hYF4fnnYqs1Q/edit

PPC CAMPAIGN REPORTING

--------- « Highlight Key Performance Metrics (KPIs): Show how many times ads were displayed (impressions)

DR and how often users clicked on them.

« Campaign Performance Overview: Show total ad spend over the reporting period, segmented by
day, week, or month.

- Analyze Keyword Performance: Highlight the keywords that drove the most clicks and conversions,
along with their respective costs. %

« Ad Copy and A/B Testing Insights: Compa performance of
different ads in the campaign. Show which erS‘ions received the gg
highest CTR and conversions. N'\

« Landing Page Performance: A high i ce® rate indicates
that users are leaving the landing _without engaging,
which can signal issues with pag& vaﬂce or design.

s |

l

@
W

« Audience and Targeting Insights: Break down performance
by age, gender, or income group to show how well your
targeting is aligned with the target audience.

- Pacing and Budget Tracking: Show how the campaign is
pacing against the planned budget.
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FUTURE TRENDS IN PPC

FOR 2024 AND BEYOND

R management. These technologles can optimize bidding strategies, adjust ad placement, and refine targeting in real-
time, helping improve ad performance with minimal manual intervention.

. First-Party Data and Privacy-First Marketing: As third-party cookies phase out, PPC strategies will need to rely more on
first-party data (information collected directly from users via websites, apps, or email lists). Building robust CRM systems
and leveraging customer data ethically will be crucial.

- Voice Search and Conversational Al: As more users se hrough voice assistants like Siri, Alexa, and Google
Assistant, PPC campaigns will need to be optimized fo conversatlonal queries. Keywords should reflect natural
language and question-based phrases.

. Video Ads Dominance: Platforms like YouTube, TikTek, Instagram Reels, and
Facebook Stories will continue to prioritize s V|deo content. Video ads
will become a primary format, especially foréw audiences, offering higher
engagement rates.

- Expansion of Visual and Interactive A&As ad formats continue to evolve,
3D and interactive display ads will offer more engaging experiences,
capturing users’ attention for longer periods and increasing conversion
potential.

- Enhanced Audience Targeting with Al: Platforms like Google and Facebook are

already improving their audience expansion tools, allowing advertisers to reach
lookalike audiences more accurately, based on first-party data and machine
learning algorithms.
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PPC FOR MOBILE DEVICES

.......... Mobile-Specific Ad Formatsl: These ads automatically adjust in size and format to fit various screen sizes. RSAs
"""" are ideal for mobile because they optimize for user experience across devices.

« Ad Extensions Optimized for Mobile: Adding a call extension to your mobile ads enables users to call directly from
the search results, enhancing conversion rates for businesses that value phone inquiries.

- Mobile Landing Page Optimization: Ensure landing pages are designed for mobile users, with a focus on fast
load times, minimal clutter, and<Clear calls to‘action (CTA§:) A poor mobile experience can lead to high bounce
rates and wasted ad spend.

- Mobile-Specific Bidding Strategies: Using bid adju%n{% you can increase or
decrease bids for mobile traffic. If mobile conv s “are more valuable or ‘ %
prevalent, increasing bids for mobile users ca r‘hprove results. Conversely, _W
lowering bids for mobile traffic can help cont;ol%ts&if desktop performs better. // . .”/_}--’

- Mobile-First Audience Targeting: %audience spends time using

specific mobile apps, you can targe’tg%(a ‘display within those apps. This
is useful for businesses looking to ge with users who frequently use
certain apps.

« Cross-Device Conversions: Many users switch between
mobile and desktop before converting. PPC platforms, such as
Google Ads, offer cross-device conversion tracking, allowing
you to see how mobile contributes to conversions even if the
final action happens on another device.
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ASTONISH MAKEOVER

astonish makeover

Rajeshwari Deshmukh

Takahost Web Solution
transformed our PPC campaigns
from underperforming to high-
converting. In just a few months, we
saw a 50% increase in qualified
leads and a dramatic improvement
in our ROIl. Their hands-on
approach and in-depth industry
knowledge set them apart.

oM
J@nip fnterior

W{é\rnaditya Rao

Ar?wgrk‘ing with Takahost Web
olton, our online  sales
skyrocketed. Their PPC strategies
helped us reach the right audience,
resulting in a 35% increase in
conversions and a 20% reduction in
ad spend. Their team truly
understands the nuances of digital
advertising.

/A

4

TALKTRIAL

TalkTrial

Amitabh Khanna

We were impressed by how
quickly Takahost optimized our
PPC campaigns. Their attention to
detail and data-driven approach
resulted in a 60% boost in our
lead generation efforts. The
insights and recommendations
they provided were invaluable for
our ongoing strategy.
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Sunupdeal S%?&Global Fashion AndMarts

Dhruv Thaman %, onica Barman Umar Lanka

The PPC campaigns run by osts PPC service was a Takahost Web Solution helped us
Takahost Web Solution brought in &a‘me-changer for our brand. Their streamline our PPC campaigns,
immediate results. We noticed a strategic targeting and compelling ad driving high-quality traffic that led
40% increase in traffic and a 30% creatives gave us the visibility we to an increase in conversions.
boost in conversions within the first needed in a crowded market. In less Their tailored approach and
month. Their team is proactive, than 90 days, we experienced a 25% constant optimization allowed us to
responsive, and always delivers. increase in sales and a 50% rise in reduce wasted spend and

new customer acquisition. maximize our advertising budget.

Truly exceptional!
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At Takahost Web Solution, our PPC services are designed to motivate customers by targeting their
specific needs and desires. We craft ads that highlight pain points, use compelling emotional triggers,
and feature strong calls-to-action._like exclusive offers, all aimed at driving quick engagement and

conversions. By incorporating urgency, social proof, and personalized targeting, we inspire customers to
take action and choose your brand.

DO

CONTRACT US
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I8 TAKAHOST WEB SOLUTION

259 Dr. Meghnad Saha Road,
Dumdum Chhatakol,
Kolkata 700074

mfo@takahos;yvebsolutlon .com
\ @

takahost%&solutlon@gmall com

9830478993

03379635473 ’J

Q

© -
www;{%ahostwebsolutlon.com
\

€3
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i THANK YOU

QM POWER YOUR CUSTOMERS TO AC]'J
WITH TARGETED PPC STRATEGIES
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